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Aims
The aim of the assignment is to give the student the opportunity to apply skills acquired with the 
Fundamentals of Sound 1 course and to demonstrate the skills and abilities to create a 30 second 
radio advert.

Learning Outcomes
The learning outcomes of this assignment are:

1. Comprehension and knowledge of the operation of lighting, audio and stage technology 
systems and be capable of adapting them to the requirements of the situation;

2. Analyse and identify key areas of problems and employ the necessary problem solving 
techniques and operational skills to resolve them;

3. Communicate effectively and in an appropriate manner ensuring the giving and receiving of 
precise information;

4. Execute skills in critical thinking, enabling the student to articulate and appraise practical 
projects, research outcomes, conceptual development and the final evaluation of the projects.

The Exercise
A radio advertisement is a very precise and detailed piece of audio.  It must get the message across 
to the audience very clearly and precisely but only in 30 seconds.  The first few seconds must be able 
to grab the attention of the listener and then keep their attention while still getting the message to 
the listener.  Finally, the end of the advertisement needs to leave a strong memory in the mind of the 
listener.  This assignment requires you to utilise your skills in using microphones, effects units plus 
sourcing sound effects and music to put together the radio advert.  

1. Think of a product or service that you would like to advertise.

2. Write a script for your advert.

3. The total length of the advert must be 30 seconds.  Not 29 or 31 seconds.  
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4. Find a suitable piece of music that can be used underneath your advert.  Choose some music 
that you think will fit well with the product and will allow speech to be heard as well.

5. Edit the music to a suitable time making sure that you get a good beginning, good end and the 
best part of the music in between.  Try to make the music fit your advert.  It should sound 
musical and apart of the advert.            (Learning Outcome 1, 2 & 3)

6. You then need to record the voice over.  You can try doing this live mixing it directly on top of 
the music.  But you may find it better to record the vice over separately giving you the ability to 
edit it if necessary and then mix it with the music afterwards.  You may have to make several 
attempts to get the timing right.            (Learning Outcome 1, 2 & 3)

7. Additionally, 1 week later you must submit a short written report detailing the process you went 
through in making the radio advert plus your reflection on the process and what you learnt from 
the experience.   (i.e. why you used certain equipment, music, effects and how you put together 
the advert.  How successful was it and what problems did you have to overcome.

                   (Learning Outcome 2 & 3)

Deadline
1. The deadline to email me the paperwork and report for this assignment is:

➡ Monday 4th November in the Fundamentals of Sound 1 class

2. There will be NO extensions to this deadline

3. Do not leave this assignment to the last minute. The whole point of handing out the 
assignment now is to give you the time to research, write up your report and submit it on or 
before the deadline.

Assessment
1. This assignment constitutes 10% of your total course grade

2. 70% The radio advert

Your radio advert should clearly advertise the selected product and fulfil all the technical and 
artistic requirements of the assignment.  

3. 30% Reflective report

Your report must clearly detail the reasons for the choices and decisions you made in 
completing your project.  You should include a reflection on what you learnt from completing 
this project and what problems you had to solve to achieve it.
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The assessment criteria are:

Radio Advert practical criteriaRadio Advert practical criteria

Operational QualityOperational Quality
Good appropriate level for programme Not appropriate programme level
Good balance between the two tracks Left & right tracks out of balance
No faults on the recording Faults present e.g. dropouts & clicks
The edits are positioned correctly within the 
programme

There are badly positioned edits or easily heard edits

There is a good balance between music, voice and 
effects

The balance between music, voice and effects is bad

Assignment QualityAssignment Quality
All parts of the assignment carried out Parts of the assignment not completed
The assignment gives a clear indication of a good 
understanding of the assignment

The assignment shows a lack of understanding

Where necessary, the assignment is carried out with 
a creative and artistic flair

The assignment has been completed with a lack of 
creativeness

Professionalism and ConductProfessionalism and Conduct
The student has completed the task fully by the 
specified deadline

The task not completed by the deadline

The student has labelled all the work correctly and 
fully

Work is not labelled correctly

The student has worked in a professional and tidy 
manner

The work is not professional and tidy.

Criteria 1: Operational and Technical AbilityCriteria 1: Operational and Technical Ability
95 - 100%
Excellent

The advert was carried out perfectly.  The final advert indicates that the student group 
have a deep understanding of  applications of microphones, effects units plus balancing 
music and effects and have an excellent ability to apply that knowledge in a practical 
context.

86 - 94%
Very Good

The advert was carried out very well.  The final advert indicates that the student group 
have a good understanding of  applications of microphones, effects units plus balancing 
music and effects and have an strong ability to apply that knowledge in a practical 
context.

76 - 85%
Good

The advert was reasonably well performed.  The final advert indicates that the student 
group have a fair understanding of  applications of microphones, effects units plus 
balancing music and effects and a reasonable ability to apply that knowledge in a 
practical context.

70 - 75%
Satisfactory

The advert was performed with the minimal acceptable level of accuracy with some 
mistakes.  The final advert indicates that the student group have a poor understanding 
of  applications of microphones, effects units plus balancing music and effects and a 
limited ability to apply that knowledge in a practical context.

60 - 69% 
Unsatisfactory

The advert  was of a poor quality, below the level acceptable.  The final advert indicates 
that the student group have a minimal understanding of  applications of microphones, 
effects units plus balancing music and effects and a very limited ability to apply that 
knowledge in a practical context.

0 - 59% 
Fail

The advert was of a very poor quality.  The final advert indicates that the student group 
have a complete lack of understanding of  applications of microphones, effects units plus 
balancing music and effects and indicates a complete inability to apply knowledge and 
skills from classes in a practical context.
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Criteria 2: ReportCriteria 2: Report
95 - 100%
Excellent

The report clearly outlines the reasons for the choices and decisions made in exceptional 
detail.

86 - 94%
Very Good

The report clearly outlines the reasons for the choices and decisions made.

76 - 85%
Good

The report outlines the reasons for the choices and decisions made with a reasonable 
level of detail.

70 - 75%
Satisfactory

The report outlines the majority of key reasons for the choices and decisions made with 
a reasonable level of detail, but may be lacking in some areas

60 - 69% 
Unsatisfactory

The report does not make clear the thought processes behind the choices and decisions 
made, and may be incomplete or misleading

0 - 59% 
Fail

The report fails to provide the minimum level of detail required to explain the choices 
and decisions made in the project.
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Self Assessment Grading Criteria
Use the chart below to assess your understanding and learning of the assignment.   Consider what 
key ideas you have learnt from this assignment and then fill in those ideas in the row that you think is 
appropriate.

My level of thinking and 
learning is….

My ideas Grade

Extended Abstract

I have one relevant idea about...
I can link them to the big picture

I can look at these ideas in a new and 
different way

A / A+

Relational

I have one relevant idea about...
I can link them to the big picture

B+ / A-

Multistructural

I have several relevant ideas about...

C+ / B

Unistructural

I have one relevant idea about...

D+ / C

Prestructural

I am not sure about….

D
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